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Publisher’s General Policy
The publisher reserves the right to cancel or reject any advertisement at any time.
The publisher is bound by any terms or conditions, printed or otherwise, 

appearing on order blanks, advertiser’s forms or copy instructions when in 
conflict with terms and conditions on publisher’s rate card or policies.

Unless otherwise agreed between advertiser and publisher in advance of 
placing an ad, all art work, type and any other items produced in our plant 
become the property of the  Park Rapids Enterprise.

Rates charged for advertising in these publications are for the space used and
do not include rights to the creative and mechanically composed contents of the
advertising. Advertisements published by these papers may not be photographed,
or otherwise reproduced for publication in other printed media without the express
written consent of the management of the Park Rapids Enterprise.

General Information
CIRCULATION. The Park Rapids Enterprise is a paid publication distributed to 6,000
homes, seasonally adjusted, published Wednesday and Saturday each week. The 
Enterprise Express is a non-duplicated publication. It is published each Saturday 
and delivered to non-subscriber households by the US Post Office.
CREDIT AND BILLING. Terms are net due the 10th of the month following publication.
A finance charge of 1-1/2% per month will be assessed on accounts over 30 days. 
Volume discounts and contracts are subject to cancellation on past due accounts.
ADVERTISING RATE POLICIES. Annual bulk contracts are available. All advertisers 
receiving contract rates must have signed contracts. Contract advertisers subject 
to extra assessment at termination of contract according to rate earned. Contract 
Advertisers are guaranteed their rate for the term of the signed contract. Annual 
contracts become effective on the first of a calendar month.
CONSULTATION. Included in our rates is personal attention to your advertising needs,
including advice and consultation about your entire advertising and promotional 
program. Please call for marketing information.
REFUSAL. The Park Rapids Enterprise reserves the right to refuse or cancel any 
advertisement at any time.
CANCELLATION. The cancellation deadline is the same as the order deadline.
COPYRIGHT. All advertising prepared and composed by the Park Rapids Enterprise is
the property of the Park Rapids Enterprise and protected by our copyright.
ERRORS. We want your ad to be accurate and correct. However, errors can occur and
if we are at fault credit will be granted equivalent to the space occupied by the error.
APPROVAL. All advertising is accepted subject to the approval of the Publisher.
CHANGES. We shall make every effort to follow your original instructions as to layout
and copy. Should you make extensive changes in the ad after it has been composed, 
it may be necessary to charge you for the extra time and materials needed to make
those changes.
INDEMNIFICATION. We will not knowingly accept or publish material that is in
violation of the law. The advertiser or agency states that either has the authority to
place the ad and agrees to assume liability for all contents of all ads printed, as well
as any claim arising therefrom made against the newspaper.
POSITION. Placement of 2 columns or larger ads in the classified section is at the 
option of the Publisher. We will try to honor position request whenever possible. 
1 column ads will be placed under the appropriate classification heading.
ADVERTORIALS. In order to avoid confusing or misleading our readers, any ad that appears
similar to news material will have the word “advertisement” inserted above the ad.

Special Services
PROOFS. Ad proofs will be provided upon request for the advertiser to review at no
extra charge providing that copy has been submitted by deadline. If ad changes are 
required, a final proof can be provided to ensure accuracy, if requested.
E-MAILING ADS. The Park Rapids Enterprise will e-mail ads to other newspapers 
if requested by the advertiser.
TEARSHEETS. Tearsheets can be provided to advertisers. The number will be 
determined by the nature and need of the business.
ADVERTISING LAYOUTS. Our layout and art department will gladly assist advertisers
with layout and production art.
ARTWORK. All artwork created by the Park Rapids Enterprise will be property of the
Park Rapids Enterprise.

SPECIAL SECTIONS OVERVIEW
JANUARY: Bridal Guide
FEBRUARY: Residents Guide
MARCH: Destinations
APRIL: Spring Home and Garden
MAY/JUNE/JULY/AUGUST:

Summer Scene and Cabin Reader
JUNE: Dairy Section
JULY: Crazy Days
AUGUST: Back to School
SEPTEMBER: Fall Home Improvement
OCTOBER: Car Care
NOVEMBER: Jack Pine Savage
DECEMBER: Park Rapids Lakes Area
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BY JEAN RUZICKA

jeanr@parkrapidsenterprise.com

Lyn Meyers gave life in the north

woods five years.

Relishing the metro, she viewed an

existence void of fine eateries and cul-

tural events as a move from the sublime

to the sub par.

Husband Rik, however, held a dis-

parate view. “His dream was fishing off

the dock,” Lyn said.

Rik and Lyn Meyers had constructed

an “extreme contemporary white, white”

seven half-level home (3.5 stories) in

Prior Lake. 

The house, sitting on several acres

overlooking a wildlife lake, was to be

their retirement retreat.

But six months after Rik bid his role

as the creative director for an advertis-

ing agency farewell, they learned - via

the newspaper - the school district was

taking their land and contiguous acres

via eminent domain, if necessary.

Their neighbor-to-be: A gargantuan

high school.

“I felt like I didn’t live in America,”

Lyn recalled of the clandestine maneu-

ver.
The Meyers spent a year battling the

district, which wanted their land for the

school driveway. 

The Meyers won the battle - keeping

the house and four acres - but lost the

war.
“We were an island in the middle of

the school,” Rik said. 

Trees served as a buffer and the lake

view was unsullied, “but 1,700 cars

would be squealing in and out of the

parking lot” on a daily basis, Lyn said.

The three years in their dream house

was marred by construction - and litiga-

tion. Perched mid work zone, they

gained access to the house via locked

construction gate.

“We decided it was time to move,”

Lyn said.  “We were paid half what the

house was worth.” (Further adjudication

took the figure to 80 percent.)

“Homeless” - and fearing capital

gains tax ramifications - they began ex-

ploring options.

An ad in the paper advertising

acreage on 7th Crow Wing Lake, the site

of the former Scout camp, piqued their

interest.
They headed north - into uncharted

territory.

Smokey Bear welcomes guests at Rik and Lyn Meyers’ log home on 7th Crow Wing Lake.

See Meyers Page 2C

An open floor plan - with windows adding light - provides a welcoming atmosphere for the many guests arriving throughout the seasons.

SUBMITTED PHOTOS

Meyers build ultimate �cabin on the lake� 

Did you know?Franklin C. Rice, born in New York
in 1834, founded the village of Park
Rapids. In 1881, he purchased sev-
eral hundred acres along the Fish
Hook River. He and a brother also
erected the county�s first saw and
gristmill. Rice suggested the town�s
name and planned the construction
of its first railroad line.

Among those arriving for the ribbon cutting were Chamber Ambassadors Lezli Zimmerman and Grethe Kurtzweg, Diane Hensel, Bob Hensel,

Jeff Hensel, Betty Hensel (Jeff and Bob�s mom), store designer Jason Hensel,  Mary Dennis, Julie Rundle,  Connie Johnson and Katie Magozzi,

Chamber executive director.
JEAN RUZICKA / ENTERPRISE
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New J&B Foods  reflects customerneeds, preferences

Hospital, clinic ushers in new spirit of care

Heritage
Cottages tohave cozy,residentialambience

St. Joseph�s Area Health and Innovis Health are now housed under the same roof with a shared entrance. Efficiencies in working in such close proximity to one another have proven to be more beneficial than ex-

pected.

SUBMITTED PHOTOS

It was June 5, 2007 when
a shovel brigade of digni-
taries broke ground on a
dream. That dream brought
St. Joseph�s Area Health
Services and Innovis Health
Park Rapids together in a
cooperative spirit. Today a 50,000-square-

foot clinic and office build-
ing has been attached to the
hospital, bringing a new ap-
proach to how services are
delivered to patients. The
two entities share not only a
lobby and information area,
they deliver dual focus
when providing quality
healthcare to people in the
Park Rapids service region.

It was the community
that helped to make this $26
million project happen. St.
Joseph�s Foundation set an

initial goal of $2.5 million to
be raised locally. Employ-
ees, physicians, board
members, business owners,
organizations and individ-
ual donors rallied to raise
$1.9 million.In an effort to reach their

ultimate goal of $2.5 mil-
lion, good news came when
the Kresge Foundation
awarded St. Joseph�s a
$250,000 matching grant re-
cently that gives donors the
opportunity to double their
contribution. This is espe-
cially important as con-
struction comes to a close
in the next four to five
months. Without it, some
projects may not come to
fruition.

In the home stretchThe entire project will be
complete once hospital ren-
ovations are finished.St. Joseph�s Presi-

dent/CEO Ben Koppelman
says the entire project
should wrap up sometime
in July.

Response to the new, ex-
panded and upgraded facil-
ities has been positive. For
such a long, anticipated
project, he says it�s been fun
for the public to �see the vi-
sion we�ve been trying to
convey to the public for so
long.�

�We�re very happy with
the way things are shaping
up overall with the project,�
Koppelman says. �One of
the biggest things we�re see-
ing are the built-in efficien-

cies for patients as well as
for physicians and staff
given the close proximity of
the hospital and clinic.�Planners knew the con-

nection would be advanta-
geous, but in working reality
it has proven to be even
more of a benefit than ini-
tially projected.�Construction projects

such as these are always
challenging,� Koppelman
adds. �We are very thankful
and appreciative that the
public has been under-
standing. We�ve done our
best throughout this
process to make it as com-
fortable as possible for peo-
ple. Now we are looking
forward to wrap things up.�See St. Joseph�s Page 8C

BY JEAN RUZICKAjeanr@parkrapidsenterprise.comTemperatures may have
been frigid when J&B
opened on Highway 71
South in mid-March but the
new store was warmly re-
ceived, customers arriving
in number to sample the
fare.

�I�m hoping people will
be patient,� co-owner Bob
Hensel said of the market�s
finishing touches, many
waiting for the spring thaw.

Outside traffic control
signage, to enhance vehicle
flow in the parking area, is
on its way, he said. The
parking area will undergo
expansion, as well. Land-
scaping and painting will be
completed as the weather
allows.

A pharmacy is scheduled
to open in the store in mid-
April

�Despite the snowstorm,
we had a nice turnout,�See J&B Foods Page 3C

BY JEAN RUZICKAjeanr@parkrapidsenterprise.comA grand shopping expe-
rience awaits customers
stepping into the �new� Ace
Hardware with 4,000 new
items added to the inven-
tory and an expansion in all
existing lines of goods.�We�ve evolved from a

hardware store to a general
store,� Ace Hardware owner
Brad Dahn said of the relo-
cation of the business from
Highway 71 south to High-
way 34 east.�The building was in

great shape,� Dahn said.
�And Jeff and Bob (Hensel,
the former owners) were
very helpful.� The relocation was a bit

of a trade. The site of Dahn�s
former store will soon be-
come an extension of the
J&B parking lot at the new
store site.

The 23,000-square-foot
building, with 16,500
square feet of sales floor, is
just over twice the size of
the former building.Dad and former hard-

ware store owner Gordy
Dahn was �a real asset� in
the store�s floor plan dopment

was my sounding bo dSto

Customers are finding
paint, spray paint and
Sikkens and Cabot stain
choices have been ex-
panded.

An array of cleaning
products will tackle any do-
mestic challenge � with
more arriving.When fully complete,

the store will hold an ex-
panded line of bird feeders
(Watch Maureen Gibbon�s
outdoors column for an up-
date.)

Decorative � but real �
rock for gardens, walkways
and patios will be a ifrom th

The Ace Hardware staff includes, front, Dan Harsha and Mark Herbert and, back, Anna C

Spoor, Tom Langford, Lonnie Odland, Ken Grider, Rhonda Sharp, Brittany Ro

son, Greg Johnson and Brad Dahn. Not pictured: Emily Rod i

JEAN RUZICKA / ENTERPRISE

BY JEAN RUZICKAjeanr@parkrapidsenterprise.comHeritage Community
Memory Care Cottages, �on
schedule and on budget,�
will open doors to residents
Monday, May 18.The facility offers another

level of care, Heritage Com-
munity administrator Kurt
Hansen explained of mem-
ory care/enhanced assisted
living. 

The facility augments the
assisted living services of
Heritage Manor, Park Villa�s
affordable senior housing
and Heritage Living Center,
which has a skilled nursing
staff available �24-7.��It�s a good service for the

Park Rapids area,� Hansen
said. �We�ve been in the
business of serving Hubbard
County seniors for over 50

Park Ace Hardware expands inventory at new Highway 34 site

See Heritage Page 3C

�We�ve evolved from a hardware store to a general store.�

Brad DahnAce Hardware store owner

Patient waiting areas have expanded seating and allow for a relaxed

environment.
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Back to School

Great Resources F
or You!

BY KATIE HAARALA

FOR THE ENTERPRISE

With the start of the new

school year approaching, the

thought of preparing and packing

your children�s lunches is proba-

bly on your mind.  

Not only is it important to

make your child�s lunch fun and

creative, it�s also imperative to

make it nutritious and healthy.

Spending just a few extra min-

utes planning and prepping your

child�s lunch can help send them

off into a day with not only a nu-

tritious lunch, but one that tastes

good too.
Some examples of nutritious,

yet tasty lunches are the follow-

ing:
� Veggie and chicken wraps:

take a tortilla and wrap items

such as brown rice, your child� fa-

vorite vegetables, chicken and a

light dressing.  Cut the wrapped

up tortilla into smaller sections so

it is easier for your child to eat.

OlØ!
� Fun peanut butter sand-

wiches: Take two slices of bread

and add peanut butter, cut up

granny smith apples, and a dash

of cinnamon.  Make a sandwich

out of all the ingredients and use

a cookie cutter to create a fun

masterpiece. Bon appetit!

Healthy snacks are also very

important to sustain energy

throughout the day.  When choos-

ing a snack for your children,

make sure you are choosing items

that are low in fat, but high in nu-

trients. 
Some examples of tasty snacks

are the following:

� Graham crackers   - a tasty

substitute for cookies

� Peanut butter and banana

sandwiches

� Granola, yogurt, and fresh

fruit parfaits (using lowfat yogurt)

Healthy choices make healthy

kids. Adequate nutrition is an im-

portant component of overall

health. Help your children make

nutritious and delicious snacks.

Be their role model by showing

them that eating healthy foods is

easy and fun; it all starts with you.

Katie Haarala is a Nutrition

Services intern at St. Joseph�s Area

Health Services.Young sports fans can meet athletes

2009
AUGUST

Panther Cub Club members Max Crist, Kendra Coborn, Kaisa Coborn and Anna Crist show off their club t-shirts.

Nutritious lunches including

fresh vegetables, fruits take just

a few extra minutes of planning

BY ANNA ERICKSON

annae@parkrapidsenterprise.com

Entering its third season, the

Panther Cub Club is going

strong, continuing to provide

opportunities to young sports

fans.
The club was started in 2007

by the Park Rapids Education

and Activities Foundation and

is co-sponsored by Citizens Na-

tional Bank. It is open to all

Panthers grades pre-kinder-

garten through fourth grade.

The goal of the Panther Cub

Club is to put young Panther

fans close to the action of all

Panther athletic teams and give

the opportunity to interact with

coaches and student athletes.

Membership benefits in-

clude free admission to all

home Panther athletic events, a

Panther Cub Club T-shirt, an of-

ficial membership card, partici-

pation in a student/athlete

autograph signing night three

times per year, and the oppor-

tunity to become a captain of

the game for second through

fourth graders. All membership

benefits will be distributed at

the Century School open house

from 4:30 to 6:30 p.m. Thursday,

Sept. 3.
Students who become cap-

tain of the game have the op-

portunity to meet the coaches

and student athletes prior to a

specified Panther home game,

sit on the team bench during

warm-ups and have his or her

name announced during the in-

troductions before each home

game.
Those interested in becom-

ing a member of the Panther

Cub Club must fill out a regis-

tration form along with a fee of

$5. Registration forms are avail-

able at Citizens National Bank. 

SUBMITTED PHOTO

‘Membership benefits 

include free admission 

to all home Panther 

athletic events.’ &&

April 29, 2009
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PARK RAPIDS ENTERPRISE
Published Wednesday and Saturday
Paid Circulation 6,000

TOTAL MARKET COVERAGE: 14,850 Households
Park Rapids Enterprise/Enterprise Express Combo

DISPLAY DEADLINES:
Wednesday Enterprise Edition: Monday 3 pm
Saturday Enterprise Express: Wednesday 3 pm
Saturday Enterprise Edition: Thursday 3 pm

Column Inches Full Week Total Coverage Enterprise Only Express Only
Per Month All 3 Editions Enterprise & Express Wed. or Sat. Saturday

Open Rate $23.65 $18.35 $12.35 $13.30
30"-99" $22.15 $16.85 $10.85 $11.75

Volume Rate
100" $21.40 $16.10 $10.10 $11.15
200" $20.80 $15.50 $9.50 $10.30
500" $20.00 $14.70 $8.70 $9.80

1,000" $19.45 $14.15 $8.15 $9.15
2,000" $18.80 $13.50 $7.50 $8.85
4,000" $18.30 $13.00 $7.00 $8.10
6,500" $17.70 $12.40 $6.40 $7.45

FREQUENCY RATES
(10 column inch minimum)

Full Week Total Coverage Enterprise Only Express Only
All 3 Editions Enterprise & Express Wed. or Sat. Saturday

13 weeks 
(once a week) $18.65 $13.35 $7.35 $9.60

26 Consecutive 
Issues $16.80 $12.15 $6.15 $8.20

52 Consecutive 
Issues

$16.40 $11.95 $5.95 $7.90

REGIONAL BUY INCLUDES THE FOLLOWING NEWSPAPERS 
AND THEIR WEB SITES:

Wadena, Alexandria, East Otter Tail County, 
Detroit Lakes, Morris and on-line:  $15.00

Paid Circulation To 40,600 Households

Display re-run consecutive issues in the Park Rapids Enterprise
No Copy Changes or Reductions $6.80 per column inch

Repeat of ad appearing in Wed. or Sat. Enterprise into the Express
No Copy Changes or Reductions $6.00 per column inch

LINER CLASSIFIEDS
Full Week Express Only

Number Of Words All 3 Editions Saturday
20 words or less ($8.65/43¢ per word) $18.59 $16.22 (82¢ per word)

HELP WANTED LINER CLASSIFIEDS
Full Week Express Only

Number Of Words All 3 Editions Saturday
20 words or less ($12.98/65¢ per word) $32.13 $18.39 (93¢ per word)

DISPLAY MECHANICAL REQUIREMENTS
Columns Picas Inches Inches Dec. 

1 10 1-5/8 1.667
2 20p9 3-7/16 3.458
3 31p6 5-3/16 5.25
4 42p3 7-1/16 7.042
5 53p 8-11/16 8.833
6 63p9 10-9/16 10.625

CLASSIFIED DISPLAY ADVERTISING RATES
Full Week 2 Full 4 Full  13 Full Weeks

1 Issue 1x1 All 3 Issues 1x1 Weeks 1x1 Weeks 1x1 Or More 1x1
$19.45 $13.15 $12.95 $8.75 $11.60 $7.80 $10.45 $7.10 $8.00 $5.35
col. in. col. in. col. in. col. in. col. in. col. in. col. in. col. in. col. in col. in.

per issue per issue per issue per issue per issue per issue per issue per issue per issue per issue

Full week includes Wednesday and Saturday Park Rapids Enterprise and 
the Saturday Enterprise Express - Over 14,500 Households!

EMPLOYMENT CLASSIFIED DISPLAY ADVERTISING RATES
1 Issue Full Week - All 3 Issues 1x1 2 Full Weeks 1x1
$27.80 $15.00 $10.20 $12.20 $8.30

col in. per issue col. in. per issue col. in. per issue col. in. per issue col. in. per issue

Full week includes Wednesday and Saturday Park Rapids Enterprise and 
the Saturday Enterprise Express - Over 14,500 Circulation!

ON-LINE EMPLOYMENT OPPORTUNITIES
Jobs HQ/Hot Jobs 7 Days     $55.00

Appears on all 32 Fargo Forum Newspaper Web sites (www.jobshq.com) and on the
home page of www.parkrapidsenterprise.com (Hot Jobs)

ON-LINE EMPLOYMENT OPPORTUNITIES
Jobs HQ/Hot Jobs 7 Days     $45.00

Appears on all 32 Fargo Forum Newspaper Web sites (www.jobshq.com) and on the
home page of www.parkrapidsenterprise.com (Hot Jobs)
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CONTENT FOR THE OVER 50 READER
We’re targeting the most affluent residents of
our communities in this publication.
Published monthly and inserted into the Park Rapids
Enterprise, Detroit Lakes Tribune, East Otter Tail
County Focus, Wadena Pioneer Journal and Alexandria
Echo Press. Editorial content will revolve around 
subjects that really matter to baby boomers... 
plus it’s delivered to their homes free!
20,000 Circulation!
Who Are Boomers?
• Baby boomers are adults born between 1946 

and 1964
• Represent 1/3 of the adult population
• Spend more than $1 trillion a year on goods 

& services
• The most affluent age segment in the U.S. control-

ling more than 50% of total discretionary income
• Own more than 75% of the nation’s financial wealth
• Own 70% of all money market accounts & 

certificates of deposit assets

Advertising Information

LASER OUT-PUT
File Access  $10.00
Print Out      8-1/2"x11"  $2.00      11"x17"   $4.00

CAMERA READY ADVERTISEMENT
For other publications will be billed a $55.00 per hour layout fee plus file access fee.

• Service Directory $19.50 per column inch - per week

• Professional Directory $21.00 per column inch - per week

• Dining Guide $31.00 per week
Includes Online Northwood Directory Weekly Deals

• Bridal Directory $60.00 per month
Published every week on Wednesday in the 
Park Rapids Enterprise and Saturday in the 
Enterprise Express.

SPECIAL DIRECTORIES - 6 WEEK MINIMUM
Includes Wednesday and Saturday Park Rapids Enterprise and Saturday 
Enterprise Express Circulation 14,500 Households

Pages
• 4 full or 8 tab  . . . . . . . . . . . .$62 per 1,000
• 6 full or 12 tab  . . . . . . . . . . .$67 per 1,000
• 8 full or 16 tab  . . . . . . . . . . .$72 per 1,000
• 12 full or 24 tab  . . . . . . . . . .$82 per 1,000
• 16 full or 32 tab  . . . . . . . . . .$87 per 1,000
• Preprints exceeding 16 full 

or 32 tab  . . . . . . . . . . . . . . .$92 per 1,000

PRE-PRINT ADVERTISING RATES
DEADLINE: Thursday at noon the week 

prior to distribution.

BANNER ADVERTISING
Leaderboard: $12 cpm/15k minimum
Large Format: $12 cpm/15k minimum

THE ONLINE COMPANION TO THE
PARK RAPIDS ENTERPRISE –

www.parkrapidsenterprise.com

The latest news, updated daily, for the 
Park Rapids area.

VIDEO MARKETPLACE:
$149/month on www.parkrapidsenterprise.com
Publication to forty web sites across 
FCC network: $249

NORTHLAND OUTDOORS/
AGWEEK:
Banner and Inventory accounts available.
Inventory also published in Marketplace.
Contact your sales rep for more information.

JobsHQ
Reach a wide pool of potential employees - 
place your recruitment ad on JobsHQ today!
HotJobs and videos available – contact your 
sales rep for more information.

CarsHQ
List your individual vehicle, or your entire 
inventory! Contact your sales rep today!

Partial inserts accepted. Limited to full zip
code zones - 1,000 minimum.

All pre-prints and catalogs must be no larger
than 11-1/2" x 11-1/2". Folding charges will
be assessed at prevailing rates.

Effective: October 1, 2009 through September 30, 2010

TARGET YOUR 
BUSINESS TO YOUR 

CUSTOMERS!

ENTERPRISE EXPRESS
Published Saturday
FREE Circulation 8,850

COLOR PER EDITION
1 Color $90.00            2 Colors $180.00                    Full Color $270.00

Local Display Advertising Rate Information Local Classified Advertising Rate Information

CLASSIFIED DEADLINES:
Wednesday Park Rapids Enterprise: Monday 3 pm
Saturday Enterprise Express: Wednesday 3 pm
Saturday Park Rapids Enterprise: Thursday 3 pm

Non-Commissionable

AD SIZE FULL COLOR RE-RUN BLK/WHTE RE-RUN
Full Page $895.00 $659.00 $845.00 $609.00
1/2 Page $460.00 $340.00 $425.00 $305.00
1/4 Page $235.00 $174.00 $215.00 $154.00
1/8 Page $125.00 $92.00 $110.00 $77.00
1/16 Page $65.00 $49.00 $55.00 $39.00

FULL WEEK EXPRESS $4.50

NON-PROFIT $8.40

Maximum height of paper is 21-1/2 inches

CLASSIFIED MECHANICAL 
REQUIREMENTS
Columns Picas Inches Inches Dec. 

1 10 1-5/8 1.667
2 20p9 3-7/16 3.458
3 31p6 5-3/16 5.25
4 42p3 7-1/16 7.042
5 53p 8-11/16 8.833
6 63p9 10-9/16 10.625

Maximum height of paper is 21-1/2 inches

PRINT RATES
Inches 

Per Month Rate

0-29 27.50

30-63 24.95

64-129 22.95

129+ 20.95

Recruitment Classified
Display $41.00 col. in.

Minimum buy:  2 col. in.
Rates effective 

December 1, 2009

Reach More Than 53,700 Households!
The Lake Country Newspapers
help your business achieve
growth by offering regional reach
at an affordable price. There
couldn’t be an easier, more effec-
tive or powerful advertising pro-
gram than the Lake Country
Newspapers!

Your advertising message will ap-
pear in newspapers in the follow-
ing communities: Detroit Lakes,
Perham, Park Rapids & Wadena.
This marketing vehicle offer sig-
nificant savings while providing
regional reach to our advertisers.


