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Publisher’s General Policy
The publisher reserves the right to cancel or reject any advertisement at any time.
The publisher is bound by any terms or conditions, printed or otherwise, 

appearing on order blanks, advertiser’s forms or copy instructions when in 
conflict with terms and conditions on publisher’s rate card or policies.

Unless otherwise agreed between advertiser and publisher in advance of 
placing an ad, all art work, type and any other items produced in our plant 
become the property of the  Park Rapids Enterprise.

Rates charged for advertising in these publications are for the space used and
do not include rights to the creative and mechanically composed contents of the
advertising. Advertisements published by these papers may not be photographed,
or otherwise reproduced for publication in other printed media without the express
written consent of the management of the Park Rapids Enterprise.

General Information
CIRCULATION. The Park Rapids Enterprise is a paid publication distributed to 6,000
homes, seasonally adjusted, published Wednesday and Saturday each week. The 
Enterprise Express is a non-duplicated publication. It is published each Saturday 
and delivered to non-subscriber households by the US Post Office.
CREDIT AND BILLING. Terms are net due the 10th of the month following publication.
A finance charge of 1-1/2% per month will be assessed on accounts over 30 days. 
Volume discounts and contracts are subject to cancellation on past due accounts.
ADVERTISING RATE POLICIES. Annual bulk contracts are available. All advertisers 
receiving contract rates must have signed contracts. Contract advertisers subject 
to extra assessment at termination of contract according to rate earned. Contract 
Advertisers are guaranteed their rate for the term of the signed contract. Annual 
contracts become effective on the first of a calendar month.
CONSULTATION. Included in our rates is personal attention to your advertising needs,
including advice and consultation about your entire advertising and promotional 
program. Please call for marketing information.
REFUSAL. The Park Rapids Enterprise reserves the right to refuse or cancel any 
advertisement at any time.
CANCELLATION. The cancellation deadline is the same as the order deadline.
COPYRIGHT. All advertising prepared and composed by the Park Rapids Enterprise is
the property of the Park Rapids Enterprise and protected by our copyright.
ERRORS. We want your ad to be accurate and correct. However, errors can occur and
if we are at fault credit will be granted equivalent to the space occupied by the error.
APPROVAL. All advertising is accepted subject to the approval of the Publisher.
CHANGES. We shall make every effort to follow your original instructions as to layout
and copy. Should you make extensive changes in the ad after it has been composed, 
it may be necessary to charge you for the extra time and materials needed to make
those changes.
INDEMNIFICATION. We will not knowingly accept or publish material that is in
violation of the law. The advertiser or agency states that either has the authority to
place the ad and agrees to assume liability for all contents of all ads printed, as well
as any claim arising therefrom made against the newspaper.
POSITION. Placement of 2 columns or larger ads in the classified section is at the 
option of the Publisher. We will try to honor position request whenever possible. 
1 column ads will be placed under the appropriate classification heading.
ADVERTORIALS. In order to avoid confusing or misleading our readers, any ad that appears
similar to news material will have the word “advertisement” inserted above the ad.

Special Services
PROOFS. Ad proofs will be provided upon request for the advertiser to review at no
extra charge providing that copy has been submitted by deadline. If ad changes are 
required, a final proof can be provided to ensure accuracy, if requested.
E-MAILING ADS. The Park Rapids Enterprise will e-mail ads to other newspapers 
if requested by the advertiser.
TEARSHEETS. Tearsheets can be provided to advertisers. The number will be 
determined by the nature and need of the business.
ADVERTISING LAYOUTS. Our layout and art department will gladly assist advertisers
with layout and production art.
ARTWORK. All artwork created by the Park Rapids Enterprise will be property of the
Park Rapids Enterprise.

SPECIAL SECTIONS OVERVIEW
JANUARY: Bridal Guide
FEBRUARY: Residents Guide
MARCH: Destinations
APRIL: Spring Home and Garden
MAY/JUNE/JULY/AUGUST:

Summer Scene and Cabin Reader
JUNE: Dairy Section
JULY: Crazy Days
AUGUST: Back to School
SEPTEMBER: Fall Home Improvement
OCTOBER: Car Care
NOVEMBER: Jack Pine Savage
DECEMBER: Park Rapids Lakes Area

Business Directory & Month-At-A-Glance

Eric Wolff and T.J. Simon,
working together as the Eric
Wolff Team, have formed a
partnership, Wolff & Simon
Real Estate recently open-
ing on Highway 34 East.The agent owners bring a

combined 20-plus years’ ex-
perience to their roles, Wolff
entering the world of real
estate in 1996, Simon in
2004.

And they see the present
as a prime time for buyers.

“The amount of inven-
tory on lakes under
$200,000 is the most we’ve
seen in years,” Simon said
of cabins and planned unit
developments. The real estate market is

similar to last year, Wolff
said. “Prices are great and

1C

Progress
While 2010’s summer

will be a season not to re-
member by Park Rapids
Main Avenue business own-
ers, the street and infra-
structure project has
infused an energy in the
merchants.This summer’s arrival

will herald a new chapter in
the city’s “economic vital-
ity,” with the Park Rapids
Downtown Business Asso-
ciation planning to wel-
come visitors and residents
with signature flower bas-
kets and banners.This will augment the

benches, bike racks, trash
receptacles and granite in-
lays that will debut this
summer.

An Arts Commission has
formed to develop a
schematic for Main’s ban-
ners and flower baskets, to
be hung on the classic light
poles by Memorial Day. And for the first time, the

true color of Main’s surface
will be revealed, the street
covered in construction
dust and gravel last sum-
mer. The street will be
striped for parking designa-

tion.
“But bricks and mortar

won’t make us a destination
point,” said Cynthia Jones,
PRDBA president. “We have
to work to make this a year-
round destination.”

Locals come first, she
stressed of developing
niche-marketing strategies. 

The PRDBA has gained
insight via the University of
Minnesota Extension and a
recent Gallup Poll that dis-

covered a significant link
between emotional attach-
ment residents feel toward
their community and its
economic growth. The more emotionally

attached residents are to

their community, the more
likely they will stay and
spend money there, the poll
revealed.

“We will have to offer a
wide variety of products
and services,” Jones said of

meeting community needs. 
The “Soul of the Com-

munity” poll identified
three dimensions that most
strongly attach people to

Main Avenue work to be completed this summer

Wolff & Simon Real Estate established

Four Seas Chineserestaurant opensin downtown

The second year of Main Avenue construction work will be completed this summer. A parade was held along Main last fall to wrap up the 2010 construction season.

Eric Wolff and T.J. Simon opened Wolff & Simon Real Estate on Highway 34 in Park Rapids. The agent own-

ers bring years of experience to their roles.

See Downtown Page 2C

Four Seas restaurant owners are, from left, Yan Lin, who

works behind the scenes in the kitchen, and Sunny Li and wife

Heidi Gonzalez-Quevedo.

Four Seas on Main is
satisfying an appetite for
Chinese food, the open-
ing day last summer an
indication of the area’s
craving for oriental.“We thank people for

their patience and un-
derstanding,” Heidi
Gonzalez-Quevedo said.
“Especially the first day,”
when customer num-
bers far exceeded expec-
tations.

Owners Sunny Li,
wife Heidi Gonzalez-
Quevedo (her step-fa-
ther’s surname) and Yan
Lin, all born in China,
opened their fourth
restaurant last summer
in Park Rapids. Sunny and Heidi’s

Heidi (Jiang Hua) em-
igrated from the Chinese
peninsula of Shandong
with her parents when
she was 11, arriving in
Guam, an unincorpo-
rated territory of the
United States, “where no
one spoke Chinese.” But she adapted to

her new environment,
learning several lan-
guages in addition to
English. Six years later,
when she was 17, the
family moved to Billings,
Mont., where she gradu-
ated from high school.“I didn’t know my

ABCs,” she said of de-
parting her native land
six years earlier. “But I
graduated from high
school.”

The trio became ac-
quainted in West Vir

 

Establishing a post-sec-
ondary education program
in Park Rapids is gaining
momentum as fundraising
and enrollment campaigns
begin for a fall semester at M
State.

Classes likely would be
held in the Frank White Ed-
ucation Center and a possi-
bility of eight fall classes
could be offered if enroll-
ment can reach 15 students
per class in:

� College Writing I� Power & Communica-
tions in Human Relations� Intro to Computer� Financial Accounting I

� Customer Service� Intro to Business� Business C unica

M State looksto start classesin Park Rapidsthis fall

For decades, Park
Rapids Deertown captured
the imagination with the
creatures that roamed the
territory.

Now the Smokey Hills
Ou doors Store, opening its

fies the appetite.The initiative began
with seasonal recreational
items – fish houses and
Amish-built playground
equipment – displayed in
Osage and Park Rapids.“But we were twiddling

our thumbs when they out of season,” o ner

door buildings.Step inside to find an
ever-changing inventory of
hunting and fishing items,
hunting apparel, such as
waders, and miscellaneous
outdoor equipment. Payne and store man-

ager Hendri Ernst buy
erstocks from national

Smokey Hills Outdoor Store opened in the former Deer Town, the historic tourist attraction “on the road

to Itasca.” The exterior was restored to its original appearance in the late 1960s.

See Wolff Page 4C

Smokey Hills Outdoor Store carries an
extensive inventory of sporting goods

A MONTHLY SOURCE OF USEFUL INFORMATION FOR YOU AND YOUR FAMILY.

Local Family Outing Ideas

2011
JULY

218-732-3364 • Fax: 732-8757

Jayne Merila (Telesales) 

jmerila@parkrapidsenterprise.com
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The Northwoods offers many ca-

noeing adventures for both the

novice or the expert. Dip a paddle

and organize your own trip or join a

local canoe club on one of their ex-

cursions.

Minnesota boasts canoeing and

kayaking opportunities on one of 30

water trails that flow through over

4,000 river miles. 

Two of these major water trails are

accessible from Hubbard County.

� At Lake Itasca, the Mississippi

River begins its 2,500-mile journey to

the Gulf of Mexico. From Lake Itasca

to Cass Lake, the river is surrounded

by wilderness and does not have

dangerous rapids, making it excel-

lent for the beginning canoeist. This

part of the river is among its first 420

miles which is denoted as the Mis-

sissippi Headwaters River Trail.

� The Crow Wing River rises in a

chain of 10 lakes in southern Hub-

bard County. The Crow Wing flows

southeast about 90 miles before join-

ing the Mississippi River at Crow

Wing State Park.

This club offers many great ad-

ventures for avid canoers or those

just looking to enjoy a relaxing day

on the water.

Each trip is rated for difficulty.

Skill and interest levels range from

leisure recreationlists to competitive

paddlers to wilderness trekkers.

The club organizes some great

Tuesday night cruises and camping

opportunities, both easy and chal-

lenging. All trips are hosted by HCC

members. Put-in locations and di-

rections should be confirmed a day

before the trip. Contact Frannie

Tjader at 218-444-5477 or headwa

ters@canoe-kayak.org.

Launch a canoeing adventure:

Major trails for novice or proGrab a paddle and cruise on one of the area’s numerous lakes or rivers.

Canoe Crow Wing River country

and see nature at its finest

HOME OF THE 1/2-POUND 

OUTPOST BURGER
Best Food on the Crow Wing River!

23115 Old Bridge Road • 564-9585

� Tube Rentals

$7 per Tube

(includes bus ride 

upriver)
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Non-Commissionable

PARK RAPIDS ENTERPRISE
Published Wednesday and Saturday
Paid Circulation 5,400

TOTAL MARKET COVERAGE: 14,000 Households
Park Rapids Enterprise/Enterprise Express Combo

DISPLAY DEADLINES:
Wednesday Enterprise Edition: Monday 3 pm
Saturday Enterprise Express: Wednesday 3 pm
Saturday Enterprise Edition: Thursday 3 pm

Display re-run 
consecutive issues in the 
Park Rapids Enterprise
No Copy Changes or Reductions

$7.20 per column inch

Repeat of ad appearing 
in Wed. or Sat. Enterprise 
into the Express
No Copy Changes or Reductions

$6.40 per column inch

FULL WEEK EXPRESS
$4.80 per column inch

NON-PROFIT
$8.90 per column inch

Column Inches Enterprise Only Express Only
Per Month Wed. or Sat. Saturday

Open Rate $13.15 $14.10

30"-99" $11.55 $12.45

100" $10.70 $11.85

200" $10.10 $10.90

500" $9.20 $10.40

1,000" $8.65 $9.70

2,000" $7.90 $9.35

4,000" $7.40 $8.60

6,500" $6.80 $7.90

FULL COLOR BLACK & WHITE
RE-RUN RE-RUN

$945.00 $708.75 $890.00 $667.50

$490.00 $367.50 $450.00 $337.50

$250.00 $187.50 $225.00 $168.75

$135.00 $101.25 $115.00 $86.25

$75.00 $56.25 $60.00 $45.00

Full page

1/2 Page

1/4 Page

1/8 Page

1/16 Page

FREQUENCY RATES
(10 column inch minimum)

Enterprise Only Express Only
Wed. or Sat. Saturday

13 weeks (once a week) $7.80 $10.20

26 Consecutive Issues $6.55 $8.70

52 Consecutive Issues $6.35 $8.40

REGIONAL BUY INCLUDES THE FOLLOWING NEWSPAPERS 
AND THEIR WEB SITES:

Wadena, Alexandria, East Otter Tail County, 
Detroit Lakes, Morris and on-line:  $15.00

Paid Circulation To 40,600 Households

LINER CLASSIFIEDS
Full Week Express Only

Number Of Words All 3 Editions Saturday
20 words or less ($8.90/44¢ per word) $19.15 $16.71 (84¢ per word)

DISPLAY MECHANICAL REQUIREMENTS
Columns Picas Inches Inches Dec. 

1 10 1-5/8 1.667

2 20p9 3-7/16 3.458

3 31p6 5-3/16 5.25

4 42p3 7-1/16 7.042

5 53p 8-11/16 8.833

6 63p9 10-9/16 10.625
CLASSIFIED DISPLAY ADVERTISING RATES

Full Week 2 Full 4 Full  13 Full Weeks
1 Issue 1x1 All 3 Issues 1x1 Weeks 1x1 Weeks 1x1 Or More 1x1
$20.65 $13.95 $13.75 $9.30 $12.30 $8.25 $11.10 $7.50 $8.50 $5.65
col. in. col. in. col. in. col. in. col. in. col. in. col. in. col. in. col. in col. in.

per issue per issue per issue per issue per issue per issue per issue per issue per issue per issue

Full week includes Wednesday and Saturday Park Rapids Enterprise and 
the Saturday Enterprise Express - Over 14,500 Households!
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CONTENT FOR THE 
OVER 50 READER
We’re targeting the most affluent 
residents of our communities in this 
publication.

Published monthly and inserted into the Park Rapids 
Enterprise, Detroit Lakes Tribune, East Otter Tail 
County Focus, Wadena Pioneer Journal and Alexandria 
Echo Press. Editorial content will revolve around 
subjects that really matter to baby boomers... 
plus it’s delivered to their homes free!

20,000 Circulation!

Who Are Boomers?
• Baby boomers are adults born between 1946 and 1964
• Represent 1/3 of the adult population
• Spend more than $1 trillion a year on goods 

& services
• The most affluent age segment in the U.S. controlling

more than 50% of total discretionary income
• Own more than 75% of the nation’s financial wealth
• Own 70% of all money market accounts & 

certificates of deposit assets

LASER OUT-PUT
File Access  $10.00
Print Out      8-1/2"x11"  $2.00      11"x17"   $4.00

CAMERA READY ADVERTISEMENT
For other publications will be billed a $55.00 per hour layout fee plus file access fee.

• Service Directory $20.75 per column inch - per week

• Professional Directory $22.40 per column inch - per week

• Dining Guide $32.90 per week
Includes Online Northwood Dining Directory

• Bridal Directory $63.85 per month
Published every week on Wednesday 
in the Park Rapids Enterprise and 
Saturday in the Enterprise Express.

SPECIAL DIRECTORIES - 6 WEEK MINIMUM
Includes Wednesday and Saturday Park Rapids Enterprise and Saturday 
Enterprise Express Circulation 14,000 Households

Pages
• 4 full or 8 tab  . . . . . . . . . . . .$62 per 1,000
• 6 full or 12 tab  . . . . . . . . . . .$67 per 1,000
• 8 full or 16 tab  . . . . . . . . . . .$72 per 1,000
• 12 full or 24 tab  . . . . . . . . . .$82 per 1,000
• 16 full or 32 tab  . . . . . . . . . .$87 per 1,000
• Preprints exceeding 16 full 

or 32 tab  . . . . . . . . . . . . . . .$92 per 1,000

PRE-PRINT ADVERTISING RATES
DEADLINE: Thursday at noon the week 

prior to distribution.

SLIDING BILLBOARD
7 Days: $350
Front Page Blitz: $225.00
Leaderboard: $15 cpm/15k minimum
Half Page Format: $15 cpm/15k minimum

THE ONLINE COMPANION TO THE
PARK RAPIDS ENTERPRISE –

www.parkrapidsenterprise.com

The latest news, updated daily, for the 
Park Rapids area.

VIDEO MARKETPLACE:
$149/month on www.parkrapidsenterprise.com
Publication to forty web sites across 
FCC network: $249

NORTHLAND OUTDOORS/
AGWEEK:
Banner and Inventory accounts available.
Inventory also published in Marketplace.
Contact your sales rep for more information.

CarsHQ
List your individual vehicle, or your entire 
inventory! Contact your sales rep today!
Starting at $99.00.

Partial inserts accepted. Limited to full zip
code zones - 1,000 minimum.

All pre-prints and catalogs must be no larger
than 11-1/2" x 11-1/2". Folding charges will
be assessed at prevailing rates.

Effective: October 1, 2011 through September 30, 2012

ENTERPRISE EXPRESS
Published Saturday
FREE Circulation 8,600

COLOR PER EDITION
1 Color $90.00            2 Colors $180.00                    Full Color $270.00

Local Display Advertising Rate Information Local Classified Advertising Rate Information

CLASSIFIED DEADLINES:
Wednesday Park Rapids Enterprise: Monday 3 pm
Saturday Enterprise Express: Wednesday 3 pm
Saturday Park Rapids Enterprise: Thursday 3 pm

RECRUITMENT ADVERTISING:
We can help you cost-effectively hire the right person for your team.
1-888-514-4473
Fax: 1-701-451-5633
E-mail: jobs@jobshq.com

Non-Commissionable

Maximum height of paper is 21-1/2 inches

CLASSIFIED MECHANICAL 
REQUIREMENTS
Columns Picas Inches Inches Dec. 

1 10 1-5/8 1.667

2 20p9 3-7/16 3.458

3 31p6 5-3/16 5.25

4 42p3 7-1/16 7.042

5 53p 8-11/16 8.833

6 63p9 10-9/16 10.625

Maximum height of paper is 21-1/2 inches

Minimum buy:  2 col. in.
Rates effective 
October 1, 2011Reach More Than 53,700 Households!

$2900

The Lake Country Newspapers help your business achieve growth by offering
regional reach at an affordable price. There couldn’t be an easier, more effec-
tive or powerful advertising program than the Lake Country Newspapers!

Your advertising message will appear in a paid circulation and free papers in the
following communities: Detroit Lakes, Perham, New York Mills, Park Rapids &
Wadena. This marketing vehicle offer significant savings while providing re-
gional reach to our advertisers.

column inch

INCLUDES ONLINE AT
WWW.PARKRAPIDSENTERPRISE.COM


